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Domestic Scorecard
More people, eating more potatoes, in more ways.
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TotalPotato Volume Sales = 36.14Bbs. 36.09BIbs.
Potato Share obinnersat Home

- Food Enthusiasts ﬁ 30% 32%

- All U.S. 30% 30%
Potato Share of ddome Meals

- Food Enthusiasts N/A 25%

- A” US *No snacks/chips 23%
Retall

- Volumeof FeshPotatoesSold 3,054B 2,999B
- Dollar Sales dfreshPotatoesSold $1,961B $1,972B
Retall

- Volume ofall Potatoes Sold N/A TBD



Domestic Scorecard
More people, eating more potatoes, in more ways.
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Recipe Views 109K
Foodservice

- Volume of Potatoes Sold ﬁ 11.9BIbs. 12.3B Ibs.
- Dollar Sales of Potatoes Sold $6,073MM  $6,993MM

Potato Offerings on School Menus

- Side dishes served at lunch N/A 6.0%
- Side dishes served at breakfast 0.4%
Potato Share of New Product Launches ﬁ 7% 8%
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Strategic Approach
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Fiscal Year 17




Our Mission

@Strengthen Demand for
U.S. Potatoes
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Domestic Objectives

@ More people eating more @ Protect and enhance the
potatoes in more ways good reputation of U.S.
potatoes and the potato

iIndustry
@ Consumers know potatoes

for one key lifestyle
benefit and supporting
health claim
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Start,
Stop,
Continue




Continue

@ Establishing a relationship with Food Enthusiasts
® Highlighting inspired recipes and imagery

@ Providing quick access to recipes

® Promoting potatoes as delicious, versatile canvas

® Highlighting fresh and natural characteristics
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Continue

@ Fishing where the fish are, with the right bait
® Emphasize relevance and impact over reach
® Measure, Optimize, Repeat

@ Drive consistency
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Stop

@ Telling multiple nutrition messages

® Using Potatoes Goodness Unearthed
@ Focusing on activity as key metrics
@ Focusing on dated metrics

@ Bolling the ocean
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Start

® Define, and establish, a lifestyle benefit
@ Establish a master editorial calendar across all program

@ Position Potatoes USA as thetgesource for
educational information about all types and forms of
potatoes
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@ Protect and enhance the good
reputation of U.S. potatoes
and the potato industry
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Vulnerabilities Assessment

Obijective: Identify a specific set of issues relevant to the
iIndustry (not just individual members) to monitor, prempt
If possible, and respond to as needed

@ Working Session at March 2016 Annual Meeting
@ Brought together crossection of Industry representation

#51Aa0dzaaArzy | NRPdzyR LINRRdzOG & =
more

@ Plot according to likely occurrence and likely impact
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Greatest Industry Vulnerabilities

MORE IMPACT

oodbornelllness
HighCarbContent
Glycemidndex
GMO* Processing
Pesticides Fries/Chips
Kidsand Fries* Obesity

LESS LIKEI ' MORE LIKELY
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Harvard Hypertension Study
@ 3HMEJThiS Page - May 18 - &

@ Publication critical of

According to research published in The BM.J, higher consum | N g pOtatOeS

French 1ios was Independenty and prospeciely accompanied by editorial
parienson n e frge conors of adull mn suggesting balanced
e s dietary pattern

But a linked editorial suggests that dietary patterns
matter more than isolated food items, and that's
what we should be studying hitp://www bmj.com/
content/353/bmj.i2442

Potates

USA




May Press Release Likely Has Not Impacted Sales

The decline in volume sales during the week of the press release is most likely due to
Memorial Day falling on a different week this year vs last year. All other factors such
as price, promotion and assortment were consistent with other weeks

Total U.S. Fresh Potatoes (lbs)

80,000,000 70.0%
P Press Release
i, / - -‘
5/17/16 =%
00,000,000 - - :
30.0%
0.7% 194300
90,000,000 - X = - — - - E B
40.0%
/40,000,000
: 30.0%
1. 30,000,000 -
o
$|" 20.0%
:ﬁ 20,000,000 - -
A%
A
§,& o 10.0%
N
,lx.
[
b O
0.%‘:‘;‘ r : — 0.0%
LA o w o © © 9 &5 © © © © o © ) © ©
N Pl T P P S L P P P P P
\ A\ & \ \ A\ \ A N g A o) o ) ) A\ )
a F & G P F PP FES PSS
',9 i & ¢ & o ¢ < S & & ¢ ¢ & > & ¢ & N & &

®Volume =Volume % on Promotion =Volume % Promotional Efficiency

i Source: Nielsen Perishables Group FreshFacts
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FY17 Monthly Monitoring Report
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Potato Issues Profile

NEWS AND INFORMATION THAT IMPACTS THE POTATO INDUSTRY

Potato Issues Profile is a monthly publication of Potatoes USA. Published on the last Friday of every
month, Potato Issues Profile includes an analysis of selected articles published in major national and
international newspapers, trade publications and health and nutrition newsletters. As governmental and
regulatory agencies take positions on key industry issues, updates will also be provided.

July 29, 2016

GMO

LANDSCAPE

July saw the nation’s first federal GMO labeling law pass through the Senate and
House of Representatives after almost a year of deliberation between senate and
house Ag committee members. The bill will negate Vermont and all other state
sanctioned GMO labeling laws for a universal set of GMO labeling regulations. It will
also give companies the right to choose how they label their genetically modified
products. Food packages must either include a text label, a symbol or an electronic
code readable by smartphone that indicates whether the food contains GMOs. The
bill is currently waiting for final approval at the executive level from President
Obama.

HEADI INES:

NBC News - GMO Food Labeling Bill Passes Senate

The Wall Street Journal- U.S. Senate Approves Legislation Requiring GMO Labels
New York Times - A Flawed Approach to Labeling Genetically Modified Food
Time - Why Activists Are Unhappy With New GMO Labeling Legislation

The Huffington Post - Congress Passes Industry-Backed GMO Bill

New York Times - G.M.0O. Labeling Bill Gains House Approval

The Wall Street Journal - G.M.0. Labeling Bill Gains House Approval

Foodborne Illness

PoTATOES AND FOODBORNE Ii L NESS

HEADLINE: Two Dozen with Salmonella linked to Marengo Big G Potato
Salad

Source: Food Poison Journal; 07/28/16
http://www.foodpoisonjournal.com/foodborne-illness-outbreaks/two-dozen-with-
salmonella-linked-to-marengo-big-g-potato-salad/#.V5vnbfkrl-V

"The Iowa Department of Inspections and Appeals (DIA) and the [owa Department
of Public Health (IDPH) today jointly issued a consumer advisory for potato salads
made in and sold by Big G Food Store in Marengo, Iowa. Presumptive test results
from the State Hygienic Laboratory at the University of lowa indicate the presence
of salmonella in these products.

Big G Food Store has voluntarily pulled the potato salads from its shelves, and is
working with the state departments in the investigation of the reported illnesses.
The suspect salads were prepared in the store during the month of July.”

IDPH is investigating several cases of possible illness associated with the potato
salad.”

GEeENeErAL NEWS

HEADLINE: General Mills Expands Flour Recall Amid E. Coli Fears

Source: TIME; 07/26/16
http://time.com/4423682/general-mills-flour-recall/

“Following an original recall around the end of May, food giant General Mills has
been making headlines all month long due a stream of ongeing flour recall
expansions amid E. Coli fears. The Centers for Disease Control and Prevention has
said flour produced at a General Mills plant in Kansas City, Missouri, is a likely
source of the outbreak, which so far has sickened 46 people in 21 states. The CDC
says 13 have been hospitalized, and one person has developed a type of kidney
failure. No deaths have been reported.

General Mills says the illnesses have been connected with consumers who ate or
handled uncooked dough or ate uncocked batter made with raw flour. The
company points out that, "No illnesses have been connected with flour that has
been properly baked, cooked or handled.”
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FY17 Proactive Planning

Response Strategy New/Unexpected
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Marketing Research

@ Enable the industry to
identify opportunity and
make informed decisions to
strengthen demand
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Strategic Planning Process
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Market Research

KPI Market Research

Total Potato Volume Sales Sales and Utilization

Consumer

Potato Share of ddome Meals Attitudesand Usage

Volume & Dollar Sales all Potatoes

Sold at Retall Nielsen
Recipe Views WebsiteAnalytics
Volume & Dollar Sales of Potatoes S :
Technomic

at Foodservice

Potato Menu Mentions Foodservicd/olume & Menu Tracking

Technomic
K-12 Menu Tracking

Potato Share of New Product Launch InnovaNewProduct Tracking

Potato Offerings on School Menus
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Life After the
Potato

By KAITLIN FOINTER

0w the evening, of March 30, 2016
the Potego passed away eftar strup-
pling with a global bout of potato
blight. Feople sl cver the world will
morn for the potatess, but memy will
ayffer 30 thelr abssnce, The conalant
debate cwer whether er oot the crop
wus healthy food choice seeans to he
in the past. The Potto was & sta-
pla and  fovorite all over the world
in all of ite wariows forms. Mow, the
main coneemn of parents 1a inding e
teplacesnient fond that their children
will enjoy and is also easy fo prepare.
Mo thak Potatoes are no longer gu-
ing Lo be faling mankind the Aoses-
lean Heart Azsocistion 3 concerned
with finding other comvenicnt sources
of BE, vitamin £, potesiom, end
fiber, Clorn is expected to replacs
the Prknter as the meost sought sfter
ecrop, The sndden dewtls of the Potato
it comsing researchera to look further
ingin GGRI03 30 that che probebility uf
the fature descdikion of a crop popu-
Lagiom will e untkelyw

Consumer Insights

The Warld Mourns the Death of the WMeost Impartant Foaod

Traiay the workd sneures Lhe eatincton of the potate, It has been the staple of many different
countries' gsats and will make it difficult on many natians as they fight hurges. Potatoes are parsonally 3
large part of my diet, whether they corme in the laom of a baked potate or fried as an accompaniment to
a burges, Thay were a foad Item that ware fairky filling, yet favnrful at the same time. Gne of the biggest
aroomplishments of potetees were Lhe ability 1 gradde nutrition to milliens of people and play an
impartant rale in the Tight against hngar. ot many foods have ouisted that played as impartant of &
rode that potatoes did, Throwgh this sradication of a staple foad, many will likely suffar. One setback that
patstaas left unaccarmplished was 1he ability 1o be light. As a very dense and welghted wegetabis,
patabaes ave pever been something to be easily transparted. Oae thing | will miss about patalses is
thelr easy accessibity and availability. The food is so dyramie and comes ' different forms in ardar for
ther corsurmer 19 enjoy.

A couple of lessans can be iearned inthe walks of the death of potatoes, The st being the
magintenance and care for them ae o species, Wilh U world bidding good bya to potatoes, much leaves
to be wantad about a strain that could have been mairtained better and kept affee. Within caciaty, we
need Lo make it a priasity to keep species of plants alive so that we can have food for the future. L
hard to know what will taka the place of them, but one close alternative could be corn. Everyane knows

the tility of potatoes, and they will be dearly missed at the dinner able by many.

Potates

USA



Potatges



PotatoGoodness.com

A MIRACULOUS CURE FoR

* A BAD CASE OF: *

RECIPES POTATOES & NUTRITION INSPIRATIONS PROFESSIONALS
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PotatoGoodness.com

Potatges




